
2024  GARDEN  
TRENDS  REPORT
ECO- OPTIMISM



ABOUT TRENDS
We scout global consumer trends from home design to 
fashion, consulting media and experts worldwide. This 
report is a go - to resource for the green industry viewed 
over 10k times annually. We are featured in top outlets 
like The New York Times, Better Homes & Gardens and 
more.

Our Track Record:
Å2003: Predicted container gardening craze
Å2004: Spotted the surge in vegetable gardening
Å2007: Flagged the renewed interest in native plants
Å2009: Anticipated the trend of vertical gardening
Å2018: Forecast the rise of plants for wellbeing
Å2021: Projected the rise of tech and AI in the garden



WHY TRENDS?
Be the first to fill these emerging consumer demands.

Shape winning new products, enhance customer 
experiences and well in advance of the competition.

Attract trend - loving customers through savvy 
marketing.

Drive consumers and therefore drive sales by making 
data - driven decisions. 

P)%+ H/G¡J% ()%(, /A B)% @GJE%l H/GJ @/*.(+H 
becomes a trendsetter, gatekeeper, and influencer.



200 million people could be displaced by 
2050 due to climate.

25,000 species are in danger of extinction 
due to climate.

Climate - related disasters have increased 
by 50% since 2000.

67% of Americans 18 to 23 experience 
Eco- anxiety -  chronic fear of suffering an 
environmental cataclysm. 

DID YOU
KNOW?
2023 will rank among the 
10 warmest years on record. 
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time in 20 years.

Wind and solar broke energy use records 
last year. 

US DOT rolls out $350 million in funding 
to improve wildlife habitats.

If we stopped emitting GHGs today, 
global temperatures would begin to 
flatten in 3 years.

AND R6KÓ
68% of people 15- 24, or 1.2 
billion people, want to make 
positive climate impacts.
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Eco- anxiety is real Ï people feel stress, worry 
and bleakness over climate change. 

We are scientists, horticulturists, gardeners, 
communicators, and more. Our job is to 
understand environmental issues and translate 
these concepts into solutions our customers 
can understand.

One of our responsibilities, more with each new 
report, heatwave, hurricane, and fire, is to 
communicate solutions B)(B ,/+¡B @J%(B% 
hopelessness. 

Stubborn optimism needs to motivate us daily. 
The future is worth fighting for.

ECO- ANXIETY 2024
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for climate solutions. 

Abbie Richards @tofology, co - founder, says, 
¤5<0*(B% @)(+#% 0&+¡B B)% (./@(<H.&%l 0B¡& (+ 
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Technology has given young people a louder voice 
than ever before. Gen Z are action - oriented, and 
unafraid to speak up. And, research shows that 
=%+ S¡& .(&&0/+ A/J @)(+#% 0& J%E0B(<0I0+# (<< 
generations, too. Globally, 52% of all people 
believe Gen Z influences change. 

Younger still, KidsGardening  paves the way in 
positive news. By providing garden education that 
celebrates our differences and the good we are 
doing, they are fostering a love for the 
environment at a young age.

What future do you want? How are you working to 
make that a reality?

A NEW SHERIFF 2024
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http://www.kidsgardening.org/


CLICK WHICH WORDS SPEAK TO YOU



ZOOM OUT
DIGITAL Ï INFLUENTIAL -  HUMBLE 

©2023 GARDEN MEDIA GROUP
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Young(er) people are often characterized as 
irresponsible when it comes to securing their future.

But it might be hard to say that about Gen Z, who 
are ahead of Millennials and Gen X when it comes to 
homeownership. In 2022, 30% of 25 - year- olds 
owned their home, compared to the 27% of Gen 
Xers and 28% of Millennials when they were the 
same age, according Redfin. The average age of a 
first - time home buyer used to be 36. 

8+, B)%H¡J% */B0E(B%,i \TjZc /A Zoomers  plan to 
buy their first home in the next one to six years.

While we love first - time home buyers, this is 
important today because many Gen Zers have only 
ever worked from home. They see their home, and 
quality things to fill it, as a long - term investment.

BUYING POWER
GEN Z, OR ZOOMERS, WILL RESHAPE THE FUTURE 
OF THE HORTICULTURE INDUSTRY



Companies such as Ship My Plants, are 
paving the way for green buyers and 
sellers alike. SMP marries the plant -
</E0+# S//*%J&¡ F(+B& (+, +%%,& F0B) 
the inventory and capabilities of sellers 
by creating the ultimate online 
destination.

Retailers need to cater to Zoomers¡ 

values. Nearly three - fourths (73%) of 

Gen Zers are willing to pay more and 

wait longer for sustainable products 

that are of better quality. 

Ship My Plants

While many consumers still utilize the 

one- day shipping option, Zoomers are 

more interested in unique pieces that 

)(E% ( &B/JHl F)%J% 0B¡& AJ/*l F)/ 

made it. And owning those plants or 

products add to their own story.

A Story To Tell

DELAYED GRATIFICATION

Quality Over Quantity

http://www.shipmyplants.com/


Creators are now more trusted when it 
comes to reviews over social ads and 
celebrity posts. Creators are 3.5x more 
influential than social media ads -  so 
influencer marketing and promotions 
through short - form videos are key for 
getting to Zoomers.

Try adjusting inventory and pricing 
&BJ(B%#0%&j !F0B@) B/ ( ¤+/ %D@%&& 
0+E%+B/JH¢ $H &%<%@B0E%<H @)//&0+# 
fewer pieces for in - store stock that 
(<0#+ F0B) S//*%J&¡ B(&B%& (+, 
carrying more online. 

5J%(B/J&¡ 9+A<G%+@%No Excess

NEW  SHOPPING HABITS

Gen Z is the first generation raised 
entirely in a digital world. Retailers 
need to understand and cater to their 
specific habits and preferences, such 
as seeking input from trusted online 
sources and keeping website and 
social platforms up - to - date. 

Shopping Powerhouse
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HORTIFUTURISM
BOLD -  FORWARD Ï BRIGHT

©2023 GARDEN MEDIA GROUPPhoto: © CreativeSoul Photography
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From The Philadelphia Flower Show's The 
Garden Electric, to TeamLab's mind - bending 
international horticulture exhibitions, a 
"horti - futurist" movement is happening 
under our noses. And it feels sci - fi.

Which makes sense. China, the world's 
largest television industry that precedes 
Western markets, reported a 50% year - on-
year increase in sci- fi film profits this year.

If we take a cue from the arts, people will be 
looking for something fantastical in the 
future. What will you provide?

HORTI
FUTURISM
WHAT DOES IT MEAN FOR HORTICULTURE?

Garden scholar and historian Tracy Qiu sees us 

replacing a cold, metallic vision of the future 

F0B) $/<,l $J0#)B )/JB0AGBGJ0&*j ¤P% G&%, B/ 

view the future like we view the past, erasing 

0B& @/</J (+, E0$J(+@Hj 3/B (+H*/J%^¢
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plants like unusual succulents, star -

flecked or silver - hued plants like 

£!B%J<0+# "//+¡ :G+(J :0#)B&Ŗ Begonia 

from Southern Living Plant Collection .

Closed ecosystem terrariums, 

survivalist gardens, and night 

gardens that shine in starlight are 

landscape design trends to watch.

Plants to PickSpace Survivor

SCI- FI IN THE GARDEN

Nighttime botanic garden exhibits, 
&G@) (& !/GB) 5/(&B ;/B(+0@ =(J,%+¡& 
¤8&BJ( :G*0+(¢ <0#)B %E%+Bl .G&) B)% 
public garden holiday light envelope. 
Store displays and floral designs inject 
neon and lighting to offer a vision of 
the future.

Neon, Neon, Neon

© Fairfield Garden Center c/o Garden Center Mag

https://southernlivingplants.com/the-collection/plant/sterling-moon-lunar-lights-begonia/
http://www.southernlivingplants.com/


Planning a photoshoot or catalog? 

Pull design inspiration from the 

futuristic look botanic gardens  

from Asia to the US have captured!

Up Late Date NightCatalog Shoot

Consider a more avant - garde 

approach to displays, feature sharp 

angles, swooping vines, orbs, floral 

£&B(J$GJ&B&f g)%<</ (#(.(+B)G&^h (+, 

tags/labels in neon and metallic tones.

Futuristic Displays

GET THE LOOK

© Rob Cardillo, Courtesy of the Pennsylvania Horticultural Society
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Offer evening hours in the warm 

season? Illuminate your garden center 

with neon lights or glowing orbs. Got 

patio space? Offer a cosmic cocktail 

hour! 



DELIGHT IN 
THE DARK

ENCHANTING -  VIRAL -  GOTH

©2023 GARDEN MEDIA GROUP
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OUR CULTURE'S LOVE AFFAIR WITH THE 
OCCULT HAS MOVED TO THE "IT'S SERIOUS" 
PHASE OF THE RELATIONSHIP 

Investigation into darkness retreats and decaying 
places (#aesthetic) is happening by all generations, 
but particularly Gen Z, driving viral content such as 
B)% *%*/J($<% #J%%+)/G&% &@%+% 0+ 3%BA<0D¡& 
Wednesday, and The Last of Us, enchanting and 
terrifying the masses with deadly fungi. 

With 430k posts on social media, #Gothgarden(ing) 
#VictorianGardens, #Halloweengardens 
#Steampunk and #Tombstonetourism are growing.

In fact, in 2024 we take our obsession to the grave. 

9K¡! SERIOUS



In the first modern cemeteries, 
gravestones doubled as planters. As 
cities grew, they engulfed the land 
until these astonishing landscapes 
were sitting in the hearts of major 
American cities.

Plants, People, PastCradle Graves
Free and open to all, cemeteries are 
becoming hip hangouts. Laurel Hill in 
Pennsylvania offers movies, yoga and 
hort - therapy. Oakland cemetery in 
Georgia features a nature - themed 
light show, and the 'Spirit of Oakland,' 
in which "residents" come to life. 

The Third Space

GRAVE GARDENING EVOLVED

At Oakland, director of horticulture, 
Abra  Lee, sees more young people 
<%(J+0+# ($/GB B)% @%*%B%JH¡& 
traditions. Plans for a 3 - acre African -
American section are underway -  
curating a plant palette distinct to the 
culture, era, and region. 






























