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The two driving forces of the moment: the 
individual and access.
If individuality is self-expression, then access is self-reliance. 

Psk ƩƠȶ¯ ¹k®k ^f£³²  kȅ ²sk k^®}» ƢƠƠƠȶ¯ P®k^² Y£ȶNk}p ^¡i 
self-care (or self-indulgence), and 2023 is self-reliance. 

Wkȶ®k ptrs²t¡r ²£ k¯²^f}t¯s £³®¯k}¸k¯ t¡ ^ g®^¾»ȅ  tºki-up 
¹£®}iȋ Wkȶ®k ki³g^²t¡r £³®¯k}¸k¯ £¡ s£¹ ²£ g®k^²k ^ }tpk ²s^² 
represents us, meets our needs, and reduces our 
dependency on people and systems. Reliance on the self is 
the only certainty. 

2023 will be about personal empowerment. We got through 
*BV6,ȅ r®k¹ £³® £¹¡ p££iȅ ¹s^² g^¡ȶ² ¹k i£Ȍȇ 

So, with only ourselves to answer to, our lifestyles need to 
serve and reflect who we are.



Wk }k^®¡ki ¹k g^¡ȶ² g£¡²®£} kº²k®¡^} ²st¡r¯ȋ Wk g^¡ 
control what we do, what we think, and what we buy. 

Now is the time to take responsibility for the materials we use, how 
stuff is produced, how we buy and consume, and the values buy into. 

Wkȶ®k k¡²k®t¡r ^ ¯«t®t²³^} ®k¡^t¯¯^¡gk £p k¡}trs²k¡ k¡²ȋ Wk ^®k 
looking inward, embracing maximalism and cocooning ourselves in 
experiences and things most sacred... to us. 

We are creating personal brands. 

This is shown in the popularity of herbalism with an emphasis on 
home medicine, trendy kitchen gardens, urban vegetable production, 
and a call to utilize raw, natural materials. 

Rooted in intention, this plea for the individual and access is essential 
to shared humanity as we settle into the notion that we are all we've 
got. 



Tesla Effect
Backdoor Revolution
Accessible Gardening
PlantTok
All Greek to Me
Redrawing the Map
Color of the Year



TESLA



How often did the word Meta cross your lips in 
the last decade? How about more recently?

Technology is moving rapidly, and advancements are better or as 
good as their gas-powered cousins. Just look at the new F-150.

Call it the Tesla Effect. Tech is sexy, and start-ups woo investors 
by claiming to be the Tesla of boating, cycling, or gardening. 

And the green industry has gone electric or battery-powered 
faster than any other industry. In the past two years, mowers, 
leaf blowers, and other electric equipment accounted for 17% of 
the U.S. market, 3x that of electric cars, says Freedonia. 

Arizona offers vouchers to switch to electric lawn equipment, and 
California will ban gas-powered mowers by 2024. Yet people are 
switching without the added push.

Just like shovels and gloves, smart tools will be a necessity. While 
not without adverse effects, when utilized correctly, people have 
more success, they can be easier to use and allow for more 
access. As digital natives garden more, they will lean into the tech 
²sk»ȶ¸k ³¯ki ^}} ²skt® }t¸k¯ȋ 



In Q1 2022, Home Depot experienced its 
strongest first-quarter sales on record. 

The company expects sales to increase by about 3% and 

earnings per share growth in the mid-single digits.How?

Ted Decker-- Chief Executive Officer says the growth is due 

to the level of innovation. Almost 90% of the products on 

display are new SKUs to Home Depot. 

,kg|k® ¯^»¯ȅ ȳPsk «t«k}t¡k p£® t¡¡£¸^²t¸k «®£i³g²¯ ®k ^t¡¯ 

strong. Customers are looking to improve their homes and 

^i£«² ¡k¹ t¡¡£¸^²t£¡¯ȋȴ 

!¡i sk ¯^»¯ ²sk»ȶ®k ¯kkt¡r ²sk g³¯²£ k® ²®^ik-up for 

innovation in markets such as the electrified lawnmower.



New partnerships challenge the status quo. 

Silicon Valley tech investors are moving in on 
creators and brands to help accelerate growth, 
modernize operations, enhance capabilities and 
make gardening much more accessible. 

Take recent VC capital investments for Epic 
Gardening, $17.5 million, and Enter Neverland, 
$4.7 million. Companies want in on this quickly 
growing space. 

Plus, new smart devices, such as Tertill® Weeding 
Robot, from the inventor of Roomba®, are 
bringing innovation outdoors, enabling people to 
spend their precious time doing what they love, 
rather than tedious chores, like weeding.

This solar-powered robotic weeding device chops 
weeds, lives in the garden, runs on sunshine, and 
keeps people from doing the #1 most-hated 
garden chore. 

https://tertill.com/


Omnichannel shopping expands. 

Å Customer preference for online and delivery 
increased at the grocery store by 50% during 
the pandemic and is rising.

Å According to McKinsey, grocery e-commerce 
sales have grown 60% since 2020. 

Å People like the convenience of online shopping 
and prefer home delivery, marking a shift from 
curbside.

Å People are making fewer trips and visiting 
pk¹k® ¯²£®k¯Ȅ Psk»ȶ®k ƢƠɰ  £®k }t|k}» ²£ ¸t¯t² 
just one grocery store weekly. 

In 2023, consumers will seek out one-stop shops 
where they can buy everything in one place.



A place like our phones. 

Since people like to search products and fill baskets 
online, we are seeing an app revival. From Seed to 
Spoonby Park Seedallows you to shop, log plants, 
calculate planting and harvesting dates, and find recipes. 

Wine.com app has label scans, ratings and purchases, 
propelling mobile device revenue to 1/3 company 
revenue, growing 30%.

Y£³ i£¡ȶ² ¡kki »£³® £¹¡ ^««ȅ »£³ g^¡ i£ k¸k®»²st¡r 
inside an established one such as Instagram.

Text-based shopping makes a sale even faster. Loyalty 
and personalization are key here. Brands are improving 
wallet share by offering personalized recommendations 
and promos. 

This omnichannel shopper spends 2-4x more money 
than in-store customers. The focus has shifted from 
protecting in-store sales to supporting online and in-
¯²£®kȋ Ws^² g^¡ »£³ i£ ²£ sk}« ¯£}¸k »£³® g³¯²£ k®¯ȶ 
pain points? 

https://www.seedtospoon.net/
http://www.parkseed.com/


BACKDOOR



We are in the middle of a housing shortage.

Inventory has fallen from a monthly average of 1.6 million units in 2019 to 1 million in 2022.

Buyers are being priced out. Home values have risen 32% in the past two years. Roughly 73 million millennials 
Ȥ the largest U.S. generation ever Ȥ are entering their prime first-time home-f³»t¡r »k^®¯ȋ )³² kº«k®²¯ i£¡ȶ² 
think these first-time buyers will return to normal until after 2030.

And, with home buying out of reach for many, demand for rentals is going up in mid-size and small cities.



Psk ȵ?t¯¯t¡r ?tii}kȶ £p ²sk s£³¯t¡r  ^®|k²ȋ

!gg£®it¡r ²£ 3£®fk¯ȅ ¹s£ g£t¡ki }^¯² »k^®ȅ ²sk ȵYk^® £p 
²sk !,Qȅȶ ^ggk¯¯£®» i¹k}}t¡r ³¡t²¯ ȝ!,Q¯Ȟ ¹£³}i sk}« 
alleviate these shortages. 

ADUs are self-contained living units that can be 
attached or detached from single-family homes. 

Since housing is the single largest monthly expense 
for most Americans, seniors and adult children see an 
accessible ADU as a way to cut costs while in a great 
neighborhood, near employment, retail, and transit. 
ADUs also let owners receive rent to help offset 
mortgage payments. 

And local government is starting to see the benefit, 
too. Approvals are becoming easier to obtain.



This Backdoor Revolution will happen 
in your small-to-mid-size city next.

J£®²}^¡iȶ¯ ¾£¡t¡r ®kp£®  t¡ ƢƠƢơ t¯ «^®² £p ^ 
wave of similar changes across North America. 
Houston, the least expensive boomtown, led the 
way by slashing minimum lot sizes to 1,400 sq. 
ft. Minneapolis legalized triplexes citywide. Cities 
from Walla Walla to Charlotte have set the 
wheels in motion to end bans on duplexes and 
lot splits.

Garden centers and brands alike have an 
opportunity to help define spaces, design 
products to suit the evolving needs, like these 
¡k¹ ȵ*£²²^rk *}³¯²k®¯ȅȶ ^¡i ³¡ik®¯²^¡i ²sk ¡kki¯ 
of their customers.



Privacy is key.

Small space design and container garden searches reach new 
highs on Google Trends each season. The Great Grow Along 
survey said container gardening is the #1 way 34-45-year-old 
gardeners prefer to garden.

Showcase small but mighty and how to incorporate containers 
in landscapes. Plants such as the Petite Knock Out®rose are 
perfectly suited for this type of living. It has the same flower 
power and easy care as others in The Knock Out® Family of 
Roses but in an adorable, compact size! 

Fences provide privacy, and plantings do too. Vertical design is 
also important, and arbors give an overhead plane that makes 
people feel a little more protected and enclosed. Green walls 
are making a push, finally, taking a front-seat.

Consider how you can position your products to suit this 
Backdoor Revolution. 

https://www.knockoutroses.com/petite


ACCESSIBLE



In 2023 and beyond, 100 is the new 50. 

Wk ^®k k¡²k®t¡r ^¡ k®^ £p ȵN³«k® !rk®¯ȅȶ «k£«}k ¹s£¯k 
brains function as if they were 30 years younger.

Super Agers have a longer range of productivity, live in 
multiple locations, and have multiple careers and 
partners. 

Housing, products, and other accessible opportunities will 
adapt for Super Agers to thrive. The ADU Revolution is 
ideally suited for their needs.

There are technological implications. Virtual Reality (VR), 
Augmented Reality (AR), and Artificial Intelligence (AI) 
will transport people anywhere they desire, so they can 
relax and relive their more carefree days. It will enable 
them to do what they love at all ages with minimal 
impact, travel hassles, or expenses. 

!¯ ¹k p£g³¯ £³® kpp£®²¯ £¡ ^²²®^g²t¡r  t}}k¡¡t^}¯ȅ i£¡ȶ² 
forget boomers too.



People are nostalgic, finding comfort in familiar pursuits and 
products from decades past. 

Down Aging boomers are determined to stay as active as possible. 
6²ȶ¯ ¡£² z³¯² r^®ik¡t¡r £® r£}pȐ ²sk»ȶ®k st®t¡r ®£f£-companions and 
attending Senior summer camps.

?t}}k¡¡t^}¯ ^®k ,£¹¡ !rt¡rȅ ²££ȋ Psk»ȶ®k f³»t¡r ¸t¡»} p£® ²skt® £}i-
¯gs££} ²³®¡²^f}k¯ȋ Psk» ¹^²gs ȳ3®tk¡i¯ȴ  £®k ²s^¡ ²skt® «^®k¡²¯ 
itiȅ ^¡i ²sk» k^² ³« ®k ^|k¯ ¯³gs ^¯ ȳ! N²^® 6¯ )£®¡ȅȴ ȳJk² 
Nk ^²^®»ȅȴ ȳƩƠƢơƠȅȴ £® ȳ3³}}k® 5£³¯kȋȴ

Outdoors, millennials and boomers are channeling midcentury 
mod with retro metal lawn chairs, pagoda umbrellas, and plants 
with a tropical flair like M£»^} 5^¹^tt^¡ɸ ȵW^t|t|tȶ *£}£g^¯t^from 
Southern Living® Plant Collection.

Brands who tug at the nostalgic heart-strings of Down-Agers will 
win their business. Enact a throwback logo for an anniversary, 
revive a best-seller, or relaunch a product with a smart spin.


